INSURANCE AND DIGITAL
OFFERINGS

Overview of the insurance offerings available through digital channels
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DIGITAL OFFERINGS IN THE INSURANCE FIELD

Scope

Benchmark overview L i
EEE& Insurance Insurance products distributed by insurance sector operators
operators (insurance companies, digital insurance intermediaries, ...) through  —
their own digital channels
Analysis of more than 100
operators

(representing 96% of the GWP on the
Italian market')

Benchmark of the . Insurance products distributed, directly or indirectly, by Pe 320
insurance offerings Affinity operators operators in other sectors (e.g. e-commerce, payment, sharing, ] f insurance

. -
available through > products
digital channels Analysis of more than 40

2
present on the operators . .
. (Players with B2C offerings from various
Italian market. sectors)

telco, ...) through digital channels

bancassurance sector operators through internet banking —

Digital Insurance products distributed, directly or indirectly, by banking
operators

Analysis of more than 15
operators

(Players with B2C offerings in the banking
sector)

Data updated: H1 2021

2 (") Source: "Premi del lavoro diretto Ania" %’
(2) Not analyzed: collective policies / agreements for employees of large entities / companies



DIGITAL OFFERING INSURANCE

320
insurance
products

&
L

Affinity operators

Eﬁ_ Insurance operators

Operator type # of products Affinity operators sector # of products
> Monoline companies > 58 (35%) @> Travel > 33 (38%)
Companies specializinginthe & e
1 sale of specific types of products ~ —----m- oo oo
Analysis of the ) Paymonts ) 15 (17%)
number of
digital m > Direct companies > 4024%) N @ 00 s
C ies that distribi d
products Cooats b o greuis Q> Ecommercs ) 10 (12%
Offered by telephone channels oottt @ @
each type of @) Other digital intermediaries > 35 (21%) ®> Telco > 10 (12%)
Operator Full digital brokers, underwritng &
agencies, creditand surety
insurance, other financial entities 0> Utility > 10 (12%)
G > Traditional companies > 3220%) 0 = @@ e
C i ith thei hysical -
n:t\n;gfsl(easg;:cies?rr Sxkﬁ\gysm ,,,,,,,,,,,,,, e> Sharing > 9 (10%)
netwoky K < . ememmmmmmee—aa-
TOTAL # 165 TOTAL # 87
3

sulting Repl

©

Digital bancassurance
operators

# of products

) 68 (100%)

> Banking

Products sold via the digital
channels of captive insurance
factories and through partnerships
with other insurance operators
(monoline, direct, etc.)

TOTAL # 68




DIGITAL OFFERING INSURANCE

Analysis of the 320
digital products
within the scope of
analysis in regard to
3 types of relevant
areas

Digital channel experience

Analysis of the digital channels made
available to customers in the engagement
and purchase / finalization phases

For further information
cr. slide 5

H’/’ﬁ@

Analysis of the technical characteristics of

@

Product features

the products offered

For further information
cr. slide 6

E
—
HEE
Affinity and digital
bancassurance sales
models

Analysis of sales models and corporate
structures adopted by affinity and digital

bancassurance operators to convey the
insurance offerings on their digital channels



DIGITAL OFFERING INSURANCE

®
Scope of

analysis

Insurance
operators

Analysis of

digital

channels made

available to

customers for

operations
Affinity
operators

5

@

Engagement channel
(% of products by type of channel)

G | Webchamnel

Web channel + App

Web + Video consultation

(possibility to book online video consultation -

1 direct company)

Web services

(integration with business systems for credit
products - 1 insurer specialized on credit
management solution)

Web channel + App

Web channel

App channel

Finalization Channel
(% of products by type of channel)

Self through digital
channels

Self digital channels
+ contact center

Contact center

Self through digital
channels

Self digital channels
+ contact center

Methods of finalization

(% of products per method of finalization)

=

=

Specific analysis was carried out on the products offered by digital bancassurance
operators through internet banking

Web

Web
+ contact center

Web + App
Contact Center

Web + App
+ Contact Center

Web services

Web + App
Web

App

Web + App
Contact Center
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Product types: Property and Casualty insurance

2 &% & € -
<> Sy P
T & = A = v ¥
w (& R @ b Ay N7 <& @l
# of total . Other
products Travel Motii:gléles Acﬁf:ims : MHu(T:?-(:is_k Assistance Mobility Pets product li::;:gsrr:r:{e In\;zzz,tirr?ggtl Pension
families*
\ ~N Yy, . W, . L/ Yy, \
Insurance 28% 16% 13% 13% 10% 6% 5% 10% 40% 40% 20%
operators 165
#45 #25 #20 #20 #16 #10 #8 #16 #2 #2 #1
\ \ y, L[ \ | / L] \
Affinity 87 31% 15% 12% 4% 16% 5% 3% 14% 0% 0% 0%
operators
#27 #13 #10 #4 #14 #4 #3 #12 #0 #0 #0
" ~ ~ ~ - E ~
Bancassurance 4% 33% 19% 15% 0% 7% 4% 15% 00% 0% 0%
operators 68
#3 #22 #13 #11 #0 #5 #3 #10 #1 #0 #0

(") Credit and deposit, Mobile devices, Cyber risk, Warranty extension, Family and Professional Third party liability, Multi-risk companies, Legal protection



Disclaimer
Analysis carried out by e*Finance Consulting Reply on the basis of information extracted from public sources (last update: January 2021) The document, as well as any projection, estimate or market

perspective contained therein, is for illustrative and promotional purposes; e*Finance Consulting Reply does not guarantee the accuracy, completeness and reliability of the data contained therein, nor
does it provide any guarantee that the aforementioned projections, perspectives or estimates will come true.
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